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Rudi’s Bakery selects
North Liberty, Iowa

Economic Development Department

AN UPDATE ON FOOD PROCESSING IN 
THE ALLIANT ENERGY SERVICE TERRITORY

(continued on page 2)

I N D U S T R Y  P R O F I L E

Interstate Meat
Service expands in
Albert Lea, Minn.

Until they began plans to 
expand their freezer facili-

ties, Interstate Meat Service,
a third party freight handler, offering 
storage and shipping of fresh and
frozen meat products, didn’t know
about all the benefits Alliant Energy™

could offer them. “This was
Interstate’s first excursion into frozen
product storage and the first time we
had worked with a utility company
on any project,” said Interstate’s

financial 
manager, 
Dick
Andersen.

“Alliant
Energy intro-
duced us 
to ammonia-
based 
refrigeration 
technology
and advanced
refrigeration
controls.

Together we pursued more informa-
tion about ammonia versus freon
refrigeration systems,” Anderson
said.  The cost of the ammonia sys-
tem carried a higher purchase price,
but Alliant Energy’s research showed
that in the long run it would save
energy and money. 

‘‘

‘‘

It was a pleasure
working with
Alliant Energy,”
said Andersen. 
“I definitely 
recommend
Alliant Energy 
to others who 
are considering 
expansion.

J
im Sullivan, manager-Economic

Development for Alliant

Energy, initially met with Rudi’s 

CEO, John Hay, last spring and

sold him on the advantages of being

located in the Alliant

Energy territory.

Including Alliant

Energy’s ability to build

and finance back-up gen-

eration to meet their

energy needs, extending a

rail spur from the

CRANDIC to serve their

site and bringing in other

corporate partners to make the 

project happen. 

Work started in September on a

Colorado company’s new $6 million

35,000-square-foot facility organic

bakery in North Liberty, Iowa.

Rudi’s Bakery of Boulder, hopes to

be in the building shortly after

Christmas, baking bread by early

March, and up to full production in

about 18 months.  

Employment is expected to

increase gradually, from a dozen to a

peak work force of about 100 after

more than a year.  Although the

facility will be modern, the bread

will be baked in the old European

style.  Instead of taking two or three

hours for the bread to rise as it does

at a commercial bakery, Rudi’s CEO 

John Hay said, “Rudi’s organic

breads, with no artificial ingredients,

will take about 15 hours to rise.”

The operation will run 22 hours 

a day, six days a week, and become

Rudi’s source to supply “artisan”

breads to all its markets nationwide.

The North Liberty location will be

about triple the size of Rudi’s

Colorado bakery, which opened in

1976.  The company sells its

Certified Organic sandwich and

artisan breads under the Rustics

brand name.

Alliant Energy will continue to 

provide them with customer service,

assistance with energy efficiency

rebates and other utility services.

Hay expressed his appreciation for

Alliant Energy, stating, “I am

impressed with the variety of 

services Alliant Energy has to offer

and the cooperation that is taking

place to get my company up and

running.” ■

E X P A N D I N G  O P P O R T U N I T I E S
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State rankings

The companies we keep
Listed below are some of the internationally recognized food 

processors that have a presence in the Alliant Energy territory.  

Also, if applicable, is their ranking among the world’s top 100 food

and beverage companies based on 1998-99 food sales.

ITEM IOWA ILLINOIS MINNESOTA WISCONSIN

Top five commodities for each state
livestock sold (#)

Broilers and other meat-type chickens 26 - 22 23

Cattle and calves 7 22 14 12

Ducks, geese and other poultry - 14 - 2

Hogs and pigs 2 4 3 -

Layers, pullet and pullet chicks 8 27 11 30

Turkeys 11 20 2 14

Top five commodities for each state
livestock inventory (#)

All turkeys - 18 2 11

Broiler - - 23 21

Cattle and calves  8 26 13 9

Ducks, geese and other poultry - - - 4

Hogs and pigs 1 4 3 -

Layers 20 weeks and older 4 27 10 25

Pullets less than 13 weeks 5 27 - -

Pullets 13 to less than 20 weeks 6 - - -

Top five commodities 
for each state crop area

Corn for grain 1 2 4 8

Corn for silage 8 13 - 1

Hay crops 17 25 10 4

Oats 5 - - 2

Soybeans for beans 1 2 3 18
Sugarbeets, sugar - - 1 -
Wheat - 14 9 -

Source:  1997 Census of Agriculture State Profiles, USDA, National Agricultural Statistics Service, 1997.  

Note:  Census of agriculture is conducted every five years.

■ Abundant raw materials, with a 

substantial, diverse agricultural base

(see table on page 2)

■ Packaging companies, machinery

and equipment manufacturers, 

suppliers and support services for 

food processing 

■ Well-educated and productive work

force with professional/technical

skills in food processing

■ Strong food processing industry

presence with a growing number of

nationally recognized companies

■ Low business taxes

■ Competitively priced and reliable

energy

■ Quality of life with less stress, short

commutes and a variety of leisure

activities

■ Available sites in the vicinity of

research and training institutions

Check out www.midwestsites.com for

a listing of available buildings and sites

in the four-state territory.                 ■

WHAT BENEFITS DO THE
ALLIANT ENERGY STATES 
HAVE FOR A FOOD 
PROCESSING COMPANY?

* multiple locations

Source: Seymour Cooke Food Research International based on 1998-99 food sales, 2000.

Alliant Energy agriculture state profiles

The results — using Alliant Energy’s
Shared Savings program, Interstate
Meat Service equipped their 11,500
square-foot new facility with an
ammonia-based refrigeration system.
Alliant Energy’s research was so 
convincing that Interstate decided 
to change the cooling system in its
13,000 square-foot existing 
facility from freon to ammonia-based
refrigeration. 

(continued from page 1) Alliant Energy helped finance the
entire project through Shared Savings,
one of their Energy Financing pro-
grams. With Shared Savings, the utility
pays for energy-efficient equipment up
front. The customer pays the utility
back using a portion of the monthly
savings that result from their energy
improvements. 

“Our energy savings are projected to
be between $27,000 and $30,000 per
year because of the new system, but I
think they will be even higher, perhaps

B Y  T H E  N U M B E R S

Food processing 
employment in 
the Alliant Energy 
states (August 2000)

96,100 jobs in Illinois

51,800 jobs in Iowa

53,200 jobs in Minnesota

69,200 jobs in Wisconsin

270,300 total jobs in food 

processing

Rank Company

36 Ajinomoto – Eddyville, Iowa

American Bottling Co.* – Iowa

9 Archer Daniels Midland* – Iowa

Armour Processed Meat – Mason City, Iowa

Barilla America – Ames, Iowa

6 Cargill* – Iowa & Wis.

86 Chiquita Processed Foods*– Wis.  

3 Conagra – Mayville, Wis.

Del Monte* – Wis.

Dial Corp. – Fort Madison, Iowa

Frito-Lay, Inc.* – Wis.

30 General Mills – Cedar Rapids, Iowa & Janesville, Wis.

19 H. J. Heinz Company – Muscatine, Iowa

69 Hormel Foods Corporation – Knoxville, Iowa & Beloit, Wis.

12 IBP, Inc.* – Iowa

Johnsonville Sausage Inc. - Sheboygan, Wis.

Kikkoman – Walworth, Wis.

Kraft General Foods, Inc. – Mason City, Iowa & Northfield, Ill.

32 Lactalis USA – Belmont, Wis.

67 Land O’Lakes* – Iowa & Wis.

20 Nabisco – Creston, Iowa

1 Nestle USA – Stoughton, Wis.

88 Novartis*– Minn. & Iowa

37 Quaker Oats Co. – Cedar Rapids, Iowa

90 Ralston Purina Company* – Iowa

Roquette America – Keokuk, Iowa

Swiss Valley Farms* – Iowa & Wis.

closer to $50,000,” Andersen said. “It
was a deal we couldn’t pass up. Not
only did Alliant Energy help us with
the research, they also helped us with
financing,” he added.

“Working with Alliant Energy helped
make our project possible,” said Don
Falk, Interstate president. “We had lots
of good input from our Alliant Energy
representative that helped us make an
informed, intelligent decision.”   ■



Address correspondence to:

Economic Development Department
Editor: Gary Williams (319) 398-4277   garywilliams@alliant-energy.com

Wisconsin & Illinois
222 West Washington Avenue
Madison, WI 53701
Fax: (608) 252-3479

Minnesota
100 North Broadway
Albert Lea, MN 56007
Fax: (507) 373-0853

Iowa
200 First Street SE
Cedar Rapids, IA 52401
Fax: (319) 398-4567

Toll Free: 1-800-937-0177

Visit our Web site at 
www.midwestsites.com

A POWERFUL CHOICE

Alliant Energy is an energy
services corporation based in
Madison, Wisconsin. The com-
pany serves more than 1.3 mil-
lion electric, natural gas and
water customers in Iowa, Illinois,
Minnesota and Wisconsin, and it
has diversified operations both 
domestically and internationally. 

Alliant Energy’s 6,000 employ-
ees focus on establishing partner-
ships and creating solutions to
increase the comfort, security and
productivity of its customers
across the Midwest and around
the world.
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10It’s a one-stop shop

Perhaps one of the best reasons to use

a multi-state utility company for site

selection help is that it can truly function

as a one-stop shop. Multi-state utilities

serve as a single point of contact, or 

one-stop shopping for all services in a

multi-state area. 

Confidentiality is paramount

A crucial component to any site 

location decision is confidentiality.

Often companies do not want the public

to know that they are site searching.

This can eliminate the advent of 

unnecessary worry among the company’s

employees and possible sabotage of the

deal by too much media buzz.

Confidentiality during the short-listing

process - for businesses and consultants

representing them - is not negotiable and

must be respected and adhered to.

The fewer contacts a company has to

make, the less chance for information to

become public. The utility is normally

staffed with professional people who

understand the need for confidentiality

and are not subject to the same pressures

to divulge identities as a local individual

might be.

They’ve got contacts

Not only can a utility connect a 

business with gas and electricity, it can

connect a business with people. It can

bring in local contractors and developers,

engineering firms, environmental firms

and real estate brokers if necessary.

Utilities are connected. They know the

organizations, the companies and the

individuals who can help a relocating or

expanding business get through all the

hurdles involved with finding a 

new location.

They’ve got data 

And you thought utility companies

only sold power. Think again. Utility

companies in general are think tanks of

information and ideas. They usually have

extensive Web sites and hard copy data

of community profiles, available 

buildings and sites, and much more.

They’re objective

While a multi-state utility is pleased to

show a company the variety of sites it

has available in its territory, it is not

uncommon for the utility to refer the

company to another utility’s territory if

necessary. Additionally, because a 

multi-state utility is linked with several

cities and counties, it generally focuses

on providing a searching company with

information on more than one 

area alone.

They’re experienced

While it is true that multi-state utilities

have been in the business of power for a

long time, they have also been in the

business of economic development for

an equally impressive amount of time.

Utilities have typically been doing this

work for a number of years and they

understand the site location process.

They can assess the work force

For a relocating or expanding company,

the potential applicant pool is a major

factor to take into consideration. Just

how many people are out there who

would respond to your company’s 

“Help Wanted” ad? A multi-state utility

can help assess the potential pool in a 

confidential manner.

They maintain a site database

A database of sites is one of the most

valuable tools that utilities offer. Here

again, a multi-state utility’s database of

sites will include locations in more than

one state, affording a site searching 

company a glimpse at a large land area.

They can serve as liaisons 

There’s truly something to be said for

having “powerful” friends, so to speak.

Need to set up a tour of a site or 

building? Call the utility. Want to

arrange some interviews with existing

businesses in a potential community?

Call the utility. 

It won’t cost you a dime!

Yes, you read that right. If you are a

small- to medium-sized company with

neither the staff to conduct an in-house

search, nor the bucks to hire a large 

consulting firm, consider your 

multi-state utility. They are standing by,

just waiting to serve you.

Reprinted with the persmission of Expansion Management, 

Penton Media, Cleveland, Ohio. Article ran in the Utilities issue,

February 2000.
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